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About the British Columbia Dental Association
The British Columbia Dental Association (BCDA) is the recognized voice of dentistry 
in BC, dedicated to serving the interests of its members and promoting oral health for 
all British Columbians. BCDA exists to serve, represent and advocate for our 4,300 
members — the dentists of BC. Located in Vancouver, BCDA is governed by an all-
dentist Board, comprised of 15 elected and 2 appointed members, supported by Quinn 
Mathiesen-Newcomb, Chief Executive Officer, and 25 full and part-time staff.

About the bridge
the bridge is BCDA’s official print 
and online member publication and is 
published four times a year in winter, 
spring, summer, and fall. The magazine 
reaches 4,300 active dentists, including 
practice owners, associate members, 
and students.

Supported by an Editorial Board 
comprised of dentists from around the 
province, the bridge delivers timely 
and relevant information intended to 
support members in their practice. 

Highlights of the bridge Include:
	ʚ in-depth feature articles providing 

key insights into issues affecting 
dentists in BC

	ʚ topical dental news and regular 
updates on issues impacting the 
profession

	ʚ insights from inside BCDA through 
the President’s message

	ʚ feature columns from dentists around 
the province and industry experts

	ʚ digital version published simultaneously 
with the printed version, offering fully 
searchable and clickable ads, delivering 
a direct connection between your ad 
and readers

If you’re looking to reach the dental 
community, then the bridge delivers 
you a prime advertising opportunity. 

Overseen by dentists, written for
dentists and read by dentists, the
bridge is your connection to the heart
of BC’s dental profession.th
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the bridge is the trusted information 
source for BC’s dental community, 
reaching dentists all over the province.
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FULL TERMS & CONDITIONS OUTLINED IN CONTRACT

Ad Rates & Dimensions
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Partial Page Ads       Dimensions (W x H) 1x 3x

1/2 Pg Vertical 3.625” x 9.8744” $2195 $1795

1/2 Pg Horizontal 7.50” x 4.8125” 2195 1795

1/3 Pg Vertical 3.625” x 6.495” 1495 1295

1/3 Pg Horizontal 7.50” x 3.1272” 1495 1295

1/4 Pg Vertical 3.625” x 4.8125” 1295 1095

1/4 Pg Horizontal 7.50” x 2.2825” 1295 1095

Do not include bleed on these sizes. Please provide ad to exact size specifications listed above.

Full-Page Ads       Dimensions (W x H) 1x 3x

Interior Full Page 8.50” x 11.0” $2995 $2695

Outside Back Cover 8.50” x 11.0” 3695 3195

Inside Front Cover 8.50” x 11.0” 3495 2995

Inside Back Cover 8.50” x 11.0” 3395 2895

Include a 0.125” bleed and crop marks on full page ads.

Issues, Deliverable Deadlines, & Mail Out Dates*

Issue Topic Deliverable 
Deadline Mail Out Date

Winter full
BCDA’s New Board & Community 
Highlights

October 5 End of November

Winter mini
(inserts only)

The Fee Guide & Economic Edition December 14 First week of January 

Spring Member Recognition & BCDA Renewals March 22 Mid-May

Summer
The Association Issue: Post-Renewals, 
Treasurer’s Report & Profession Updates

May 11 First week of July

*Subject to change

Inserts*       Dimensions (W x H) 1x 3x & 4x

Up to 8.50” x 11.0” 
(single or double-sided)

Any size that fits inside a 
9” x 12” envelope.

$1395 $1185

Inserts must be printed independently and sent to BCDA’s mail house.

Interested in Advertising?
Contact Cindria Riches | criches@bcdental.org | 604-736-7202

Production Specifications:
•   Magazine Trim Size: 8.5” x 11”

•   Resolution: High-resolution PDF file preferred (flattened, 300 dpi). 
     •  Other acceptable formats are EPS or AI.
•   Colour: Must be full colour CMYK colour space. Do not include spot, RGB or Pantone colours.
•   Size: Please make sure your ad is sized to the correct dimensions; refer to table.
•   Bleed: When applicable, please make sure your ad has the correct use of bleed; refer to table.
•   Border: If your ad has a white or light coloured background, BCDA may add a border to              	     
provide visual separation from surrounding content.
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BCDA Guidelines for Approved Verbiage & Disclaimers
These guidelines apply to advertising submitted by dental‑adjacent businesses, including (but not limited 
to) practice sales and transitions, equipment and technology providers, real estate, insurance, financial 
services, consulting, and other professional services. The purpose of these guidelines is to ensure 
advertising content is clear, accurate, professional, and appropriate for a regulated healthcare audience.

General Expectations: Phrasing
Advertising appearing in BCDA channels must:

•	 Use accurate, factual, and supportable language

•	 Be descriptive rather than promotional in tone

•	 Maintain a professional, business to professional voice

•	 Avoid exaggerated, emotive, or hyperbolic wording

•	 Refrain from comparative claims, rankings, or statements of superiority

Advertising verbiage should explain what is being offered and who it is intended for, without implying 
endorsement, guaranteed outcomes, or exceptional performance relative to competitors. BCDA reserves 
the right to edit or decline advertising content that does not align with these expectations.

When Oral Health Advertising Guidelines May Apply
Most dental adjacent advertising is business-to-business and not subject to clinical or professional 
health advertising rules. That said, additional considerations may apply if advertising content:

•	 References patient care, clinical services, or treatment outcomes

•	 Makes claims about the quality, effectiveness, or results of dental treatment

•	 Could reasonably be seen as influencing clinical decision making

•	 Uses language that implies clinical authority, superiority, or patient benefit

In these cases, advertising may overlap with provincial oral health advertising principles, which are 
designed to prevent misleading, comparative, or expectation setting claims. In general, advertising 
for services such as practice brokerage, equipment sales, real estate, insurance, or consulting is 
acceptable, as long as it avoids clinical claims or implications.

BCDA Editorial Content Disclaimer
Official Disclaimer (Verbatim)
Advertising and editorial content in the bridge reflect the opinions of individual authors, interviewees, 
or advertisers and are not official BCDA positions. The Editorial Board seeks contributors who provide 
informative, thought provoking perspectives. For advertised courses, ensure they meet your provincial 
regulatory body’s requirements. If you have feedback, email info@bcdental.org with ‘the bridge’ in the 
subject line. Content is current at production. BCDA does not endorse or assume liability for claims in 
advertisements, inserts, or promoted websites. The magazine is protected by copyright and may not 
be reproduced without permission.

What This Means
•	 Advertising in the bridge is not an endorsement of the advertiser, product, service, or claims by BCDA.

•	 Advertisers are solely responsible for the accuracy and compliance of their content.

•	 BCDA does not verify outcomes, evaluate business performance, or assess the quality of advertised services.

•	 Readers are expected to independently assess advertised offerings and determine suitability.

If you are unsure whether your ad meets these standards, please contact us.

Rejected Verbiage Examples
The following types of wording will not be 
accepted:

•	 “The #1 most trusted partner in the 
dental industry”

•	 “Unmatched results for your practice”

•	 “Guaranteed success for your clinic”

Why these are rejected:  
They rely on superlatives, comparative 
positioning, or unverifiable claims and may 
imply superiority or endorsement.

Approved Verbiage Examples
The following examples illustrate wording 
that is generally acceptable:

•	 “Supporting dental practice sales and 
transitions across British Columbia.”

•	 “Dental equipment and technology 
solutions for professional use.”

•	 “Advisory and consulting services for 
dental business owners.”

Why these are acceptable:  
They are factual, service based, 
non comparative, and do not imply 
endorsement or guaranteed outcomes.
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Approved Image Examples

Dental professional is not 
actively treating a patient 

therefore no PPE is required.

Child is not actively being treated 
therefore no PPE required.

Both dental professional and patient have PPE. 
Non-dangling earings -OK.

Patient is wearing glasses in lieu of 
professional protective eye wear.

Dental professionals are not actively treating a 
patient therefore no PPE is required.

Dental professional is not 
wearing their mask properly and 

is wearing dangling earrings.

Patient is missing protective eye wear and 
dental professional is missing gloves.

Patient is missing protective eye wear.

Patient and dental professional are missing 
protective eye wear.

Patient is missing protective eye wear.

Rejected Image Examples

BCDA Image Guidelines for Health Professionals in Dental Offices
To maintain professionalism and accurately represent dental healthcare settings, BCDA requires that all 
clinical and non-clinical images featuring dental professionals or dental office environments adhere to 
the following standards. These align with infection prevention protocols and regulatory expectations.

General Expectations
•	 Both clinical (active treatment) and non-clinical photos are acceptable.

•	 If the image includes a dental professional providing patient care, proper infection control measures 
must be visibly demonstrated as outlined below.

Depictions of Dental Professionals and Healthcare Staff in a Clinical Setting
When performing or simulating clinical patient care tasks, the following standards must be met:

•	 Gloves and masks must be worn.

•	 Both dental professionals and patients must wear protective eye wear or glasses.

•	 Dental professionals should not be shown wearing dangling earrings.

If you are unsure whether an image meets these standards, BCDA Member Support is available to 
assist with your selection.
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1/2 Pg Vertical 
3.625” x 9.8744”

1/4 Pg Vertical
3.625” x 4.8125”

1/3 Pg Vertical
3.625” x 6.495”

1/4 Pg Horizontal
7.50” x 2.2825”

1/3 Pg Horizontal
7.50” x 3.1272”

1/2 Pg Horizontal 
7.50” x 4.8125”

Full Page Ad
Inside Front
Inside Back

Outside Back
Insert

8.50” x 11”

0.125” Bleed

the bridge Ad Sizes @ 45% Scale
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1/2 Pg Vertical | 3.625” x 9.8744” 

1/2 Pg Horizontal | 7.50” x 4.8125”

Ad Cut Sheet Examples
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1/4 Pg Horizontal | 7.50” x 2.2825”

1/4 Pg Vertical | 3.625” x 4.8125”

Full Page | 8.50” x 11.0”
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1/3 Pg Vertical | 3.625” x 6.495”

1/3 Pg Horizontal | 7.50” x 3.1272”


